
Social Media Tips and Tricks 
Grandmothers to Grandmothers Campaign Call Summary Notes – August 15, 2019 

Grandmothers groups represented on call: 
British Columbia: Glacier Grannies, Victoria Grandmothers for Africa 
Alberta:  Eastside Grannies, The GANG, Hands Across the Sea (HATS) 
Saskatchewan:  G4G Regina, G4G Moose Jaw 
Ontario: Grannies All About Kids, Brookbanks for African Grannies, Guelph Gogo Grandmothers (4Gs), 
          Quinte Grannies 

  
Grandmothers Campaign members came together on the August Campaign Call to share their experiences, ideas, 
questions, tips and tricks about using social media (Facebook in particular). Here is a summary of the ideas shared on the 
call. 

How groups manage their Facebook pages: 
 

¶ Many groups have a member who coordinates posts and the group Facebook page and presence, and some 
designate a photographer (or photographers) to take pictures at events and meetings that can be shared on 
Facebook.  

¶ One group has a small group of grandmothers who work together to do various Facebook tasks and they find 
the team approach works best for them.  
 

What are groups sharing and posting on Facebook? 
**For more inspiration, see the end of this document for examples of actual posts that grandmothers groups have shared 
on Facebook.** 

¶ Fundraising event reminders, promotions and invitations that encourage followers to attend the event, or 
support the event with a donation. 

o Individual group members who use Facebook also promote fundraisers through their personal accounts, 
and tag friends and family to notify them of the event. 

¶ Meeting dates, times, and locations to recruit new members. 

¶ Posts that tell ǘƘŜ άǎǘƻǊȅέ ƻŦ ȅƻǳǊ ƎǊƻǳǇ ς how you formed, what keeps you engaged in the movement, how you 
work together, who you are etc. may motivate your audience to deepen their support for your work and may 
compel new members to join your group. 

¶ Sharing posts from Grandmothers Campaign and the Stephen Lewis Foundation Facebook pages allows groups 
to share the impact that support for the Campaign and SLF is having on the ground, and gives followers a better 
understanding about how the Campaign and the SLF work. 

¶ Sharing posts from other grandmothers groups to advertise events happening across the Campaign and boost 
connections and support among groups. 

¶ Note: groups are welcome to copy and paste text from the Grandmothers Campaign or SLF websites to share 
information/background etc. with their followers 

 
Tips for posting, and increasing visibility and engagement: 
 

¶ Posting updates relatively frequently keeps your content fresh and your supporters in the loop about your 
ƎǊƻǳǇΩǎ ŀŎǘƛǾƛǘƛŜǎΦ 

¶ Tag the Grandmothers Campaign page by typing @SLFgrandmothers when you post about your group to notify 
our ǎǘŀŦŦ ŀōƻǳǘ ǘƘŜ ǇƻǎǘΣ ǎƻ ǘƘŀǘ ǿŜ Ŏŀƴ άƭƛƪŜέ ƛǘΣ ǘƻ ōǊƛƴƎ ƳƻǊŜ Ǿƛǎƛōƛƭƛǘȅ ǘƻ ȅƻǳǊ Ǉƻǎǘ ς ƛǘΩǎ ƴƻǘ ŀ ƎǳŀǊŀƴǘŜŜΣ ōǳǘ 
ƛǘΩǎ ǇƻǎǎƛōƭŜ ǘƘŀǘ ōŜŎŀǳǎŜ ǿŜΩǾŜ άƭƛƪŜŘέ ȅƻǳǊ Ǉƻǎt, our followers may see your post in their newsfeed, which 
means more eyes on your content. 

¶ The more comments, shares and likes a post has, the higher chance it has of reaching more people. While we 
ŘƻƴΩǘ ƪƴƻǿ all of the ins and outs of the Facebook algorithm, we do know that if many people express an 
interest in a post (through liking, sharing or leaving a comment), Facebook seems to deem it an important post 
and the reach is wider. 

https://www.facebook.com/SLFgrandmothers/
https://www.facebook.com/stephenlewisfdn/
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o 9ƴŎƻǳǊŀƎŜ ȅƻǳǊ ƳŜƳōŜǊǎ ǘƻ ƛƴǘŜǊŀŎǘ ǿƛǘƘ ǘƘŜ Ǉƻǎǘǎ ƻƴ ȅƻǳǊ ƎǊƻǳǇΩǎ CŀŎŜōƻƻk page, and the posts on 

the Grandmothers Campaign Facebook page. 
o If Facebook is a priority for your group, take some time at meetings to discuss ideas and actions that 

members can take individually in support of your group. 

¶ Invite your friends and family who also use Facebook to join the movement or attend an event by tagging them 
in the comments section of a post. 

o For example, the Grandmothers Campaign page posts weekly round-ups of fundraising events that are 
happening that week. If you notice that Grandǎ ΨƴΩ aƻǊŜ ²ƛƴƴƛǇŜƎ ƛǎ ƘƻƭŘƛƴƎ ǘƘŜƛǊ !Ǌǘ ŦǊƻƳ ǘƘŜ !ǘǘƛŎ 
event that week, and you have a friend who lives in Winnipeg, you can write a comment on the post 
inviting your friend to go to that event. You could say, @FRIENDSNAME the Grandmothers Campaign is 
ŎƭƻǎŜ ǘƻ Ƴȅ ƘŜŀǊǘΗ L ǘƘƛƴƪ ȅƻǳΩŘ ƭƻǾŜ ǘƘŜ ŜǾŜƴǘ ƘŀǇǇŜƴƛƴƎ ƛƴ ²ƛƴƴƛǇŜƎ ǘƘƛǎ ǿŜŜƪΦ 

¶ If your group has an upcoming fundraiser, send the details to the Grandmothers Campaign Team (email 
campaign@stephenlewisfoundation.org) so that we can promote your event in our weekly event round-ups to 
help spread the word. YƻǳǊ ƎǊƻǳǇ ŘƻŜǎƴΩǘ ƴŜŜŘ ǘƻ ƘŀǾŜ ŀ CŀŎŜōƻƻƪ ǇŀƎŜ ǘƻ ōŜ ƛƴŎƭǳŘŜŘ ƛƴ ƻǳǊ ǊƻǳƴŘ-up! 

¶ Groups have also tried boosting posts, meaning they pay to have Facebook deliver the post to a wider audience. 
More on that, including instructions on how to boost a post, is below in the Facebook tools section. 

¶ If you have members who want to follow your group on Facebook, but are nervous to sign up for a Facebook 
account, Victoria Grandmothers 4 Africa created a how-to presentation explaining how to join Facebook with 
strict privacy settings and without needing to share any personal information. 

¶ If your group has a website, you can limit the amount of text in your Facebook post, and drive traffic to your 
ǿŜōǎƛǘŜ ōȅ ǎŀȅƛƴƎΣ άfor more info go to www.glaciergrannies.org." 

 

Facebook tools 

¶ Pre-schedule posts: 
o Facebook allows you to schedule posts, allowing you to write posts at your leisure, and choose the date 
ŀƴŘ ǘƛƳŜ ŦƻǊ ǘƘŜƳ ǘƻ ōŜ ǇǳōƭƛǎƘŜŘκǇƻǎǘŜŘ ǘƻ ȅƻǳǊ ƎǊƻǳǇΩǎ CŀŎŜōƻƻƪ ǇŀƎŜΦ 
 

¶ “Pin” a post to the top of your page: 
o If you have a big event coming up, or a message/reminder/action that you want to stay at the top of 

your pageΣ ȅƻǳ Ŏŀƴ άǇƛƴέ ŀ ǇƻǎǘΦ LŦ ȅƻǳǊ ƎǊƻǳǇ ŘƻŜǎ ƻƴƭƛƴŜ ŦǳƴŘǊŀƛǎƛƴƎΣ ƛǘ ƳƛƎƘǘ ōŜ ŀ ƎƻƻŘ ƛŘŜŀ ǘƻ Ǉƛƴ ŀ 
post that has a link to your online donation page. 

o ¢ƻ Ǉƛƴ ŀ ǇƻǎǘΣ ŎƭƛŎƪ ǘƘŜ άΧέ ƻƴ ǘƘŜ ǘƻǇ ǊƛƎƘǘ ŎƻǊƴŜǊ ƻŦ ǘƘŜ Ǉƻǎǘ ȅƻǳΩŘ ƭƛƪŜ ǘƻ ǇƛƴΦ ¢ƘŜƴ ŎƘƻƻǎŜ άtƛƴ ǘƻ ¢ƻǇ 
ƻŦ tŀƎŜέ ŦǊƻƳ ǘƘŜ ŘǊƻǇŘƻǿƴ ƳŜƴǳ ǘƘŀǘ ŀǇǇŜŀǊǎΦ 
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¶ Boosting posts: 
o LŦ ȅƻǳΩǾŜ ǎŜǘ ǳǇ ȅƻǳǊ ƎǊƻǳǇΩǎ ǇŀƎŜ ŀǎ ŀ ƴƻƴ-profit or business page, you will likely see an option to 
άōƻƻǎǘέ ȅƻǳǊ ǇƻǎǘǎΦ ¢Ƙƛǎ ƳŜŀƴǎ ȅƻǳ Ŏŀƴ Ǉŀȅ ǘƻ ƘŀǾŜ CŀŎŜōƻƻƪ ǎƘƻǿ your post to a wider audience 
(beyond just those who have liked your page). 

o Grandmothers groups who have experimented with boosting posts enjoyed being able to choose the 
audience for their boosted post. For example, the criteria could be women over 50 years old who live in 
Saskatchewan. The audience can be quite broad or specific, depending on your motivation for boosting 
the post. 

o You can choose how much to spend on a boosted post, and Facebook will give you a breakdown of the 
impact of your boosted post. CƻǊ ŜȄŀƳǇƭŜΣ ȅƻǳΩƭƭ ǎŜŜ Ƙƻǿ Ƴŀƴȅ ǇŜƻǇƭŜ ǿŜǊŜ ǊŜŀŎƘŜŘΣ ǘƘŜ ǇŜǊŎŜƴǘŀƎŜ 
increase in page likes, and the number of interactions (likes, shares, etc.) that resulted from your 
boosted post. 

o CŀŎŜōƻƻƪ Ƙŀǎ ƎǳƛŘŜƭƛƴŜǎ ŀōƻǳǘ ǿƘƛŎƘ Ǉƻǎǘǎ Ŏŀƴ ŀƴŘ ŎŀƴΩǘ ōŜ ōƻƻǎǘŜŘΦ LŦ ȅƻǳ ǎŜŜ ά.ƻƻǎǘ ¦ƴŀǾŀƛƭŀōƭŜέ 
ōŜƭƻǿ ŀ Ǉƻǎǘ ǘƘŀǘ ȅƻǳΩǊŜ ƘƻǇƛƴƎ ǘƻ ōƻƻǎǘΣ ƘƻǾŜǊ ȅƻǳǊ ƳƻǳǎŜ ƻǾŜǊ άBoost Unavailableέ ǘƻ see a tip that 
explains why you're unable to boost the post. Facebook has additional tips to help troubleshoot: 
https://www.facebook.com/business/help/1575107409431290 

o A look at the boosting tool: 
Á After clicking the boost button, a window will pop up that will walk you through choosing your 

audience, your budget and the duration of the boost. 
Á ¸ƻǳ Ŏŀƴ ŎƘƻƻǎŜ ǘƻ ŎǳǎǘƻƳƛȊŜ ǘƘŜ ŀǳŘƛŜƴŎŜ ōȅ ǎŜƭŜŎǘƛƴƎ άtŜƻǇƭŜ ȅƻǳ ŎƘƻƻǎŜ ǘƘǊƻǳƎƘ ǘŀǊƎŜǘƛƴƎέ 
ŀƴŘ ǘƘŜƴ ŎƭƛŎƪƛƴƎ ά9Řƛǘέ ǘƻ ǎŜǘ ǘƘŜ ŎǊƛǘŜǊƛŀ ŦƻǊ ȅƻǳǊ ŀǳŘƛŜƴŎŜΦ Lƴ ǘƘŜ ǎŎǊŜŜƴǎƘƻǘ ōŜƭƻǿΣ ȅƻǳΩƭƭ ǎŜŜ 
that the default audience is people living in Ontario between the ages of 18 and 65. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.facebook.com/business/help/1575107409431290
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Á !ŦǘŜǊ ǎŜƭŜŎǘƛƴƎ ȅƻǳǊ ŀǳŘƛŜƴŎŜΣ ǎŎǊƻƭƭ Řƻǿƴ ǘƻ ǘƘŜ ōǳŘƎŜǘ ǎŜŎǘƛƻƴ ǘƻ ŎƘƻƻǎŜ Ƙƻǿ ƳǳŎƘ ȅƻǳΩŘ ƭƛƪŜ ǘƻ 
ǎǇŜƴŘ ƻƴ ȅƻǳǊ ōƻƻǎǘŜŘ ǇƻǎǘΣ ŀƴŘ Ƙƻǿ ƭƻƴƎ ȅƻǳΩŘ ƭƛƪŜ CŀŎŜōƻƻƪ ǘƻ ōƻƻǎǘ ǘƘŜ ǇƻǎǘΦ ¸ƻǳΩƭƭ ǎŜŜ ŀƴ 
ŜǎǘƛƳŀǘƛƻƴ ƻŦ Ƙƻǿ ƳǳŎƘ ȅƻǳΩƭƭ ǎǇŜƴŘ ǇŜǊ ŘŀȅΣ ŀƴŘ Ƙƻǿ Ƴŀƴȅ ǇŜƻǇƭŜ ȅƻǳ ǿƛƭƭ ǊŜŀŎƘΦ 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Additional Resources 

Here is a round-up of resources that may be helpful if your group chooses to pursue some of the ideas shared on this call 

¶ Digital Toolkit 
o A brief guide with tips about online communication, Facebook, websites, online fundraising (and more) 

is available in the members only section of the Grandmothers Campaign website: 
http://grandmotherscampaign.org/members/members-only-resources/ 

¶ Listing of Grandmothers Group Facebook pages 
o Participants on the call were interested in connecting with other grandmothers groups that are using 

Facebook. We compiled a list of links to all of the group Facebook pages that we know about.  

¶ “Facebook Incognito” PowerPoint presentation 
o Created by Victoria Grandmothers 4 Africa to teach their members how to join Facebook for the sole 

purpose of following their group page, the Grandmothers Campaign page and the SLF page to stay up-
to-ŘŀǘŜΦ Lǘ ǿŀƭƪǎ ǘƘǊƻǳƎƘ ǳǇŘŀǘƛƴƎ ǇǊƛǾŀŎȅ ǎŜǘǘƛƴƎǎ ŀƴŘ ǊŜŀǎǎǳǊŜǎ ƳŜƳōŜǊǎ ǘƘŀǘ ǘƘŜȅ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ƳŀƪŜ 
their personal information visible to the public. 

 

 

 

http://grandmotherscampaign.org/members/members-only-resources/
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Examples of Facebook posts from grandmothers groups: 

¶ Groups create events for their fundraising initiatives as well as group meetings. Anyone who is interested can 
ŎƭƛŎƪ ŜƛǘƘŜǊ άƛƴǘŜǊŜǎǘŜŘέ ƻǊ άƎƻƛƴƎέ ǘƻ w{±t ŀƴŘ ƎŜǘ ǊŜƳƛƴŘŜǊǎ ŦǊƻƳ CŀŎŜōƻƻƪ ŀǎ ǘƘŜ ŜǾŜƴǘ ƎŜǘǎ ŎƭƻǎŜǊΦ 
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¶ Posts showcasing group activities and events: 
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¶ Pinned posts promoting online donation pages: 

 

  

 

 

 

 

 

 

 

 
 

 

 

 

 

Thank you for a great call! 

Join us for the next Campaign Call on Thursday, September 19th at 12:30pm ET for a discussion about how 
grandmothers groups recruit sponsors and apply for grants to support their fundraising efforts.  

Contact the Grandmothers Campaign team at campaign@stephenlewisfoundation.org for conference call dial-in details, 
or sign up on the Grandmothers Campaign website: http://grandmotherscampaign.org/get-involved/campaign-

conference-calls/ 

mailto:campaign@stephenlewisfoundation.org
http://grandmotherscampaign.org/get-involved/campaign-conference-calls/
http://grandmotherscampaign.org/get-involved/campaign-conference-calls/

